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what does CABI do?

CABI addresses issues of global
concern such as food security,
through science, information and
communication
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CABIl’'s mandate

“promote the advancement of
agriculture and allied sciences
through the provision of
iInformation, scientific and related
services on a world-wide basis”
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Global reach
We have 500 staff across 21 locations worldwide

=08 |tzerlan , Hungary 1 -, Bulgaria 1 Bangladesh 1

'-"'
L
*

Malaysia 25

N ¥

Australia 1

|

YIndia 23

P4

Pakistan 115

Ethiopia 1

Uganda 1 Kenya 60
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Knowledge and information

CABI publishes high quality scientific resources
within the applied life sciences worldwide,
including crop production and protection, animal
production and health, forestry, environment,
public health, etc

CABI focuses on research into use, working in
partnership with relevant stakeholders to improve
food and nutrition security as well as protect
biodiversity and the natural resource base upon
which rural livelihoods depend

With ICT innovations — mobile, e-clinics, apps —
reach will accelerate

Big/Open Data insights, esp. supporting Trade
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» Accessibility  Evidence based

* Archiving poligy
- Sharing research * Mobile based
knowledge Services
Research Research
Knowledge Knowledge
Management Synthesis
Research Building
r Into Use Capacity ~

* I[nnovations
platforms

* Training

» Technology
transfer

« Communication
\_
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Knowledge management, communications and use

*  We create, manage, curate and disseminate information
* We use ICTs to make information available to support farmers
- We integrate strategic communication into projects

« Two-way process using range of communication tools tailored to in-
depth understanding of the audience

- Behaviour change not just information dissemination, education, or
awareness-raising

- From the beginning of the programme cycle NOT exclusively as a
dissemination function at the end

- Ensuring that research makes a difference - impact for donors!
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Plant Clinics
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Example 1: Plantwise

+ Plantwise trains plant doctors to take research from the laboratory to
the field

*  Plantwise Knowledge Bank offers tools and insights:

« Over 75,000 plant clinic records from 20 countries deposited in the
Plantwise Online Management System

* An image-led diagnostic tool to help diagnose a problem

* Over 9,000 factsheets to provide practical information on pest
management — 138,000 visits

+  Global map to provide distribution information on over 2500 pests, each
with source references

* Open Data Institute 2014 Open Data Award for Social Impact
» Launch of a Factsheet Library app, free for all with an Android device

www.plantwise.org/knowledgebank

KNOWLEDGE FOR LIFE


http://www.plantwise.org/knowledgebank

Information flow

Dialogue with
farmer, collect
key information

Diagnosis,
support, advice

‘plant doctors’
(extension/plant protection staff)

Improved, | Plantwise “Intelligence”:

evidence-based knowledge | What crops,
extension bank pests are being
materials; pest an seen?
alerts; support
tools ﬁ ﬁ

Partner Scientific information

materials/data and expertise
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34 Plantwise countries 2015

Caribbean &
Central America
2 Costa Rica West Africa
£ Honduras ¢ Burkina Faso
£ Nicaragua > 2 Ghana
£ Barbados ;| . 2 Sierra Leonee
2 Grenada
£ Jamaica
£ Suriname Eastern &
4 Trinidad & Southern Afri
Tobago 2 DR Congo
South America # Ethiopia
o £ Kenya
2 Bolivia .
_ £ Malawi
2 Brazil -
£ Mozambique
2 Peru
£ Rwanda
£ Tanzania
¢ Uganda
2 Zambia

Central & East Asia
West Asia ¢ China

£ Afghanistan g
2 Pakistangs :

*3 outheast Asia
"¢ Cambodia
South Asia ' 2 Myanmar
¢ Bangladesh £ Thailand
2 India £ Vietnam

2 Nepal
2 Sri Lanka
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2014 2020

2013 | | |
2012 2muon 3231, 13
I R ! Vg 30 MILLION
| ML sl S & FARMERS REACHED
5280’000 ;:L’AsN??OCTORS gL1AN31 ; Vi :

1 TRAINED i CLINICS

1

-
o

201 PARTNERS IN °

168 PARTNERS N 33 COUNTRIES

31 COUNTRIES

 J wise.org

Figures are cumulative



Use of mobile technologies —
project goals:
- Understand how mobile

technologies can improve the current
clinic model

+ Use of tablets

 Improve the quality and speed of
data collection and processing

 Improve the quality and breadth of
advice available at clinics

- SMS messaging
* Increase clinic attendance

- Broaden reach of extension
messaging

KNOWLEDGE FOR LIFE @b)
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Success of Kenya
Pilot 1

Speed of data management process

- Data comes in on the same day as clinics

* Can be on POMS in 2 weeks (average time for paper is 3 months)

* Quick enough to respond to new/emerging threats

+ Harmonisation takes half the time, since form uses drop-down menus

KNOWLEDGE FOR LIFE



Success of Kenya
Pilot 1

Ministry response

- Coordinates nicely with e-extension initiative and
Kenyan approach to “digital government”

- Excited about getting pest information quickly
enough to act

- Pilot data includes Tuta absoluta (not yet officially
reported)

* ldentified problem with maize smut and
uncertified seed from e-clinic data

*  Planning to showcase the e-clinics at Agritech-
Africa International Conference
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Success of Kenya

Pilot 1
Sessions
35000 Plantwise Factsheet app
31362
30000 -
» 930 users (535 who have used it
25000 7 in the last month)
20000 - « 42,393 sessions
- Beta testing successful, feedback
100 gathered
10000 - * Minor tweaks (improved language
5101 support), then official launch next
2000 - 3482 month
& & &P ¢ P @ ®
L fg‘?@é @‘?@é \&\Q‘o (\V@Q} o"&o
C)Q’&\ °.>°° N éo(\
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Relevance to GRA

- Available Plantwise repository with relevant content, Google
translate and smart search functions and already in global use

» Process for development of Pest Management Decision Guides tried
and tested, part-automation under development

* Process for development of “farmer factsheets” tried and tested,
developed app through APl mechanism for online and offline use
(Google Play Store)

«  Experience with Google Analytics to track what people do on
websites, and some information about who they are and where they
are from

- Ability to filter and present information and data effectively to
different user groups: “improved user centred experience”
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Example 2: Africa Soil Health Consortium

AFRICA
soil health
consortium !

soil health
consortium /

Materials News Calendar Search

TN co0ue Intormation
VisFM Materials Library

rinciples

oved seed

it up to be the home of all ISFM development communication mate: The materials cu

by the ASHC team in partnership with some of the most impor
loped by other

- please email ASHC

1SFM proje:

hveral fertiizers ou have ISFM materials you feel would be

Jise organic materials
Pests and weeds
Crops

matarials are designed 1o inspire the ISFM community 1o produce better information —

AT Ty even comics.

Cowpea

Groundnuts

Soybean

FRICA : -
nunicate down-to-earth Al B ICA - .
4 soil fertility management soil health
consortium

4ZmC W et Is to meet the local o

Creative Commons and the ASHC team will help you to adapt the m.

ISFM handbook 10 3 poster that M to m

ant T

nt formats from the comprehens

— rather than integrated soil fertiity m

soil health
consortium

Supporting knowledge s

Management (ISFM) IgEEES Materials
£ nows

News

g 2rchive July-Dec 12

s archives January-June

12 Inception meeting heralds start of Optimising Fertilizer Recommendations in Africa (OFRA)
llews archive 2010-2011 Tre nception w OFRA was 3 great s ot

December 2013

g proect,” says George

50 staff from the

5 Newsietier manager. He continu

Follow us n D

ieas about how the pre despite the

clarity emerged. The feedbacs =4 the mesting with 3

" Read more.

October 2013

Smart farming encouraged by Kenya's youth using innovative poster designs.

A schools pos!

competition has shown that Kenyan young

it is often thought that young people don't take an interest in agriculture This competition shows, that with a combination of

exciting lessons and incentives, young Kenyans quickly pick up the basics of smart faming. It aiso shows they are keen to be

part of it’, explains George Oduor of Africa Soil Health Cor

23 September 2013

Optimizing Fertilizer Recommendations for Africa project seeks an exceptional project d¢
team...
owing the funding announcement in July 2013 by

(ASHC). but t

Saharan
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Example 2: Africa Soil Health

s0il health
consortium ¢

Handbook for Integrated
Soil Fertility Management

§

“
n " v B # 0 S o T S - ——
' a X f b . = [ - . S ——— S, ¥ W
' ) s v \
|

Gt —— ———— - ——
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Client-oriented information materials

HANDLING
SOYBEAN AFTER
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file:///D:/Shamba Shape Up - Making a Compost Heap.mp4
file:///D:/Shamba Shape Up - Making a Compost Heap.mp4

Innovative communications
channels - youth

quququ

BURE KABISA, HAKUNA CHOCHOTE
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Relevance to GRA

AFRICA
soil heaith
consortium ’

How 10 EISrOVe ITTmEmLCINONS
e v 3 e = et e
B R ey

e & ngmm o

7 9TheT ey preert mtaTaDce

Caw v I e o a—
Rewmry TWOOCs TTe T FEum PTW-Cew; TR Ttrmme

S e T

Producing farmer-friendly ~ AFFICA ’,

oo - ol health
printed information cansartium ¥*

morwaartacive, Auiechs iy o s ware oaanns et chowr 13 e

— e

AFRICA
soil health

YRS MUt b e SO0y Wrvass

Coe smmer 10w mmems

mmunicate down-to-earth
atéd soll fertility management

DIy T - S S T
Lompumrs vt - Symgpeme
Bd e

consortium

About ASHC How to Mstenials News Calendar Search

FarTuer Swody (WS

O T NS S ot Howto mmprove communicstions » Low Bteracy matersl how o guide ‘cookde nformaiion
DAEIE Y - ad . b o - - .
gt S Is ISFM How to...develop print material for low-literacy farmers

e i principles
- " (—p—— Final Version 2013- Validated by ASHC

LI ineral fertiiizers

o R ET—— Summary: Handout- How to...develop print material

for low-literacy farmers

Languages: Engiish

E Target audience:  People developing extension materials in low
s

Partners- Wirite-shop participants at ASHC write-shops
in Ghana
ghum and willet Country- Msds in Kenya
Format- Handout- § x A4 pages
Comments: E-mail your comments to ASHC

Reference Number: ASHC 031313

yunication

Commissioning Commissioned from Laurinda Cheng, under

Model 1: the suparvision of Louise Maillowe

PDF (37KB) Word (25KB)
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Documentation of material

development process guides and
tools - see the ‘How to...” section of
the ASHC website

http://www.cabi.org/ashc
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http://www.cabi.org/ashc

Ways in which we could
collaborate with the GRA?

Publishing an open-access global knowledge hub
on greenhouse gas emissions in agriculture: raising
awareness through communications, case studies
and papers

 ldentifying best practices to allow
implementation of management plans

+ Building sustainable strategies for climate
smart agriculture

* Providing assistance and advice as relevant to
specific circumstances
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Why work with CABI?

International reputation for development of
science-based information products

+ >100 yrs experience in knowledge management
of relevant subject areas and > 10 mill records in
CAB Abstracts and Global Health

- CAB Thesaurus (controlled vocabulary) world’s
most-detailed semantic enrichment tool, with
400k named terms

- Broad international reach at many levels:
government policy makers, academia,
researchers, practitioners and farmers
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KNOWLEDGE FOR LIFE

Mutual Benefits of Partnering

- CABI and GRA are both member country
organizations and our outreach can be increased
by partnership

- CABI’s role in dissemination and validation of
research outputs in combination with knowledge
transfer to farmers is complementary to GRA’s
role in research development and collaboration

- GRA's research projects and databases can
increase the body of knowledge that CABI can
publish

- CABI and GRA together can increase the impact
and reach of the knowledge that circulates within
agricultural sectors and their stakeholders

@..



M CABI Member Country M Alliance Member Country Il Common Countries
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[ ] more
[ ] knowledge

means
more food

We can lose less and grow more — the answers are available today...

—
[—

I I

_ www.cabi.org/isc www.plantwise.org/knowledgebank
FREE invasive species compendium FREE global gateway to plant health
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